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A lot of hard work goes into creating a
cohesive brand design. Every piece is
intentional and designed to strengthen the
integrity of the visual brand.

This guide is designed to help you uphold the
aesthetic standards of the brand, and to ensure
the visual identity of Mediasite is consistent
and professional.
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Brand |dentity

Brand Archetype

A firm grasp on the brand is vital in order to tell
the Mediasite story truthfully, meaningfully and consistently,
and best honor the customer experience.

Primary Archetype: The Muse
* Source of knowledge and inspiration
* The MUSE is a trusted guide

* Known for bringing clarity and focus to draw out the potential of an idea
* Empowers the creator to best reach their audience

Secondary Archetype: The Storyteller
* Has a gift for relaying information & passing along knowledge in powerful ways
e Charismatic, dramatic

* Artful communicator—able to bridge gaps in knowledge or perspective

Tertiary Archetype: The Innovator

* Willing to experiment and take risks
* Trend-spotter, ahead of the curve

* Rigorous research, relentless willpower and active imagination

Brand Attributes

Mediasite is like...

...a trusty hiking boot, a tricked-out SUV, or your faithful
four-legged companion: Dependable, loyal, durable — a
go to resource that supports you tirelessly and always
has what you need.

Values that guide us:

* Stay relevant / Always be innovating / Transform communication /
Transform education

* Tight-knit community / Responsive to customers / Fun & energetic
* Execution above all / Leaders / On the forefront / Meet every need

* Renegades / Flexible / Open to new ideas



Messaging

Boilerplates

N

»  General

Trusted by 1,700 educational institutions, corporations, health
organizations and government entities in 65 countries, Mediasite
is an integrated video platform that quickly and cost-effectively
automates the capture, management, delivery and search of live
and on-demand videos.

7 Education

Trusted by hundreds of colleges and universities around the
world, Mediasite is an integrated video platform that automates
the capture, management, delivery and search of live and on-
demand videos, providing students with high-quality, engaging
and interactive learning experiences.

i) Enterprise

From virtual meetings and town halls to online training and corporate events,
Mediasite is a highly automated and integrated video platform that offers
secure, scalable video technology allowing organizations to collaborate and
communicate more effectively in the digital-first world.

QQ Healthcare

From online medical training and continuing education to virtual labs and
patient education, Mediasite is a highly automated and integrated video
platform that offers secure, scalable video technology providing healthcare
organizations the flexibility to capture, manage and share content from any
device in the digital-first world.

About Sonic Foundry, Inc.

Sonic Foundry (NASDAQ: SOFOQ) is dedicated to transforming how the world
works and learns through innovative and scalable technology solutions. We
help customers maximize the value of their video initiatives and infrastructure
while leveraging our expertise and global footprint to help unlock a smarter,
more connected world for learners, workers, and entrepreneurs everywhere.
Sonic Foundry’s family of brands includes Mediasite®, Video Solutions,
Vidable™ and Global Learning Exchange™ which are trusted by thousands of
educational institutions, corporations, and healthcare organizations in dozens
of countries around the world.



Messaging

Guidelines

The key messaging components of the Mediasite identity, when handled with consistency, reinforce and protect our brand.
Our guidelines spell out how to apply the brand messaging components correctly to the public.

Writing Style Guidelines

Brand Name Style Brand Name Usage
DO (X) DON'T DO (X) DoN'T
Mediasite Media Site Mediasite Media Site
MediaSite AECIERIG
Media site Media site
R Use ‘Mediasite’ for all product mentions Use ‘Mediasite by Sonic Foundry’
Sonic Foundry SonicFo'undry
Sonic foundry Use ‘Sonic Foundry’ for investor-related Use 'Mediasite' for investor-related
. communications communications
sonic foundry
SoFo Use ‘Sonic Foundry' after your title, i.e. [Name], , o
[Your Title] of Sonic Foundry' SSLUSCIERITS




Messaging

Guidelines

The key messaging components of the Mediasite identity, when handled with consistency, reinforce and protect our brand.
Our guidelines spell out how to apply the brand messaging components correctly to the public.

Product Naming & DO ) pon'T
Abbreviation S Mediasite Video Platform MVP

. . Mediasite Cloud Mediasite Video Cloud, MC,
While product shorthand is used ediasite Liou or MVC
internally, it should NOT be conveyed to Mediasite Connect Connect
customers or prospects. Always use the ‘My Mediasite’ and ‘Mediasite Desktop Recorder’ MDR
full product name on external documents, oo Forler SN

forums, and other communications.



Logo

Mediasite's primary logo is a word mark combined with an image mark, the four dots.

Mediasite is the main logo used across primary brand applications. It helps audiences easily identify our products, services,
web presence, ads and more. The consistency of the main logo will enhance trust in the brand. It is essential to the success

of the brand that the logo be applied with care and respect according to these guidelines.
The four-dot mark has been present in the Mediasite logo since its inception. This remake of the legacy logo is designed to

evoke technical elegance and simplicity. If you look at it from another angle, the dots represent a stylized film reel.

(X) PLEASE DON'T

1. Change the size of the four dots in relation to the Mediasite word mark

2. Change the colors of the logo

3. Change the typeface (font) of the Mediasite word mark and/or switch word mark to uppercase

4. Wrap the logo to fit a smaller width

5. Skew the logo to fit a tight space

6. Stretch the logo to fit a wide space

7. Move the four dots in relation to the Mediasite word mark




Master Logo
Stacked Logo

Use this logo on white or light colored backgrounds when height is not
restricted.

Best use cases: apparel, printed materials, tradeshow booths.

mediasite

Horizontal Logo

Use this logo on white or light colored backgrounds when height is restricted.

Best use cases: web banners, player banners, websites.

mediasite

Stacked Reverse Logo

Use this logo on black or dark colored backgrounds when height is not
restricted.

Best use cases: apparel, printed materials, tradeshow booths.

mediasite

Horizontal Logo

Use this logo on black or dark colored backgrounds when height is restricted.
Best use cases: web banners, player banners, websites.

<~mediasite



Logo

Brand Marks

Four Dots

DO use our four dots mark to add a pop of
branding wherever it might be useful.

® DON'T use them next to a logo. We do not want
dot overload!

® DON'T change the color or alignment of the dots.
They are always orange.

Derivative Logos

Derivative logos should be used very sparingly. Giving every feature a name
or a logo conveys unnecessary complexity. Derivative logos are carefully
planned, therefore not all derivative logo requests are approved.

Please don't create your own derivative logos.

mrg\aiosite mediasite U

Download PNG » Download PNG »

Files
PNGs for web

Mediasite Logo
Mediasite Logo Color
Mediasite Logo Horizontal Color

Reverse
Mediasite Logo Color Reverse
Mediasite Logo Horizontal Color Reverse

Mediasite Logo Mark
Mediasite Logo Mark Color
Mediasite Logo Mark Color - WEB ONLY

JPGs for print

Mediasite Logo Color

Mediasite Logo Mark Color

Other formats

Request other format or .Al
Marketing@sonicfoundry.com



https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo_Color.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo_Horiz_Color.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo_Color-Reverse.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo_Horiz_Color-Reverse.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo-Mark_Color.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo-Mark_Color-WEB-ONLY.png
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo_Color.jpg
https://mediasite.com/wp-content/uploads/2019/04/Mediasite-Logo-Mark_Color.jpg
mailto:Marketing@sonicfoundry.com
https://mediasite.com/wp-content/uploads/2019/05/MediasiteU-full.png
https://mediasite.com/wp-content/uploads/2019/05/MyMediasite-stacked.png

Color is an integral part of brand identity. Consistent use of color palettes
will reinforce brand cohesiveness. The colors serve a psychological
purpose by communicating specific messages to your audience.

Colors

The main colors are bold and selected to represent how customers should feel when aligning with Mediasite. Color psychology suggests the rich blue and deep
indigo convey intelligence, strength and trustworthiness. The bright accent blue speaks to security, stability, reliability, clarity and communication. The orange of
the four dots represents creativity, energy and exuberance. Grey projects security, reliability, maturity and stability.

The softer accent palette provides a thoughtful break from the bold colors. The accent palette is to be used sparingly and intentionally.
* PMS: Use when printing offset or silkscreen and need accurate color matching.

* CMYK: Use when printing digitally or when printing offset and using color photography where 4 colors are needed.
* RGB: Use when working on digital and on-screen applications.

Base Palette

Accent Palette

Monochrome Palette

#071d49 raes0n #25282A
Indigo 100/90/13/71 Pale Orange 839 Black 94/77/53/94

PMS 2768 C PMS 155 U

PMS 426 C

#004c97 #f8e38b ‘ #404040

100/53/2/16 e Grey 5
Cobalt PMS 2945 C vellow PMS 1205 ¢

’ Grey 4 #898D8D
. #0086BF 22/14/18/45
#e76¢4
aoe 100/6/2/10 Red Orange Pf,lse1°6§5 y
rey PMS 337 U
. #c2ecf7

Light . #8fd7c2

PMS 9460-U Mint Green #C7C8C6
Blue PMS 337 U Grey 2 6/4/7/13

SO0 Grey 1 #EFEFFO
Orange 0/51/100/0

PMS 144 C

. #fofof
Off White 91919

PMS 179-1U



Gradients

Sky Blue to Off White

#c2ecf7 to #f9f9f9
At a 90 degree angle

Both colors at the ends of the gradient bar

Bright Blue to Cobalt

#071d49 to #004c97
At a 110 degree angle
Both colors 20% inside the gradient bar.




Typography

Fonts Font Size & Hierarchy
Consistent fonts should be used for all communications, ensuring Pay close attention to the size ratio between headlines, subheadlines,
a consistent look and feel in all online and print literature. and body copy to maintain proper hierarchy. To ensure consistency

) ] ) ) make sure fonts are used in a consistent manner and the weights of
Gilroy Light should be used for all headlines, Proxima Nova Bold ] } ] )
) ] the font have been considered, using heavier weights for headers
should be used for all sub-headlines, and Proxima Nova Regular o
and to highlight key messages.
should be used for all body copy. The accent font Kalam can be

used sparingly as a headline, subhead, or callout — when in Body copy should not be smaller than 16px on screens or 10pt in print,
doubt, stick to the defaults. and no text should be smaller than 10px on screens or 8pt in print.
Font Color Download Font Files »

Follow the default colors outlined below. Text should be set in
white (#ffffff) as needed to provide better contrast and legibility on
colored backgrounds and photos.


https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Fonts?csf=1&web=1&e=ZN2Lr5

Typography

Paragraph Examples

Large Body

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Quisque sit amet aliqguam ex.

Body

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Quisque sit amet aliquam ex.
Curabitur laoreet arcu at mauris posuere,
non laoreet elit facilisis.

Small Body

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Quisque sit amet aliquam ex. Curabitur laoreet
arcu at mauris posuere, non laoreet elit facilisis.
Morbi gravida, diam in hendrerit ornare, neque

ex posuere mi, vitae laoreet ex diam sed nulla.

Text Hierarchy

N1 - Headline

Gilroy - Light - size 60pt - #071D49

h2 - Title

Gilroy - Light - size 40pt - #071D49

h3 — Automated software capture

Proxima Nova - Bold - size 24pt - #004c97

Quote

Proxima Nova — Light Italic - size 20pt - #004c97

Large Body
Proxima Nova — Regular - size 20pt - #707372
Body

Proxima Nova — Regular - size 18pt - #54595B

Secondary Body
Proxima Nova — Regular - size 16pt - #54595B

Form Field Title - Default
Proxima Nova — Regular - size 14pt - #707372

Form Field Placeholder
Proxima Nova — Regular - size 16pt - #707372

BUTTON

Proxima Nova — Bold - size 14pt



Typography Examples

Website

PROFESSIONAL SERVICES

Training

Get your team up to speed &
maximize value

Effective training gives your team the knowledge and confidence they need to
harness the power of your Mediasite implementation. In addition to our library of
user resources, customized remote and on-site trainings will give your team an
edge and set them up for success.

Bring your classroom
into the digital world

Reach a wider audience with Mediasite’s
convenient lecture capture video system
and make them feel more connected to
campus and faculty.

Making the pivot to online learning >

Getting Started with Mediasite 1
This four-hour training course will teach your Mediasite Administrators and content creators how to

use Mediasite to create, manage, enhance and share videos with My Mediasite and Mediasite
Mosaic.

Remote (on-site upgrade
available)

Up to 4 hours

New or existing customers



Typography Examples

Slide Deck

This is a slide headline

* This is slide body content

* There might be a few bullet points

* And maybe some sub-bullet points

* Though it’s always best to keep content short

This is an optional callout box for a CTA or key takeaway

+mediosite



Typography Examples

Datasheet

Network Requirements

FOR LIVE WEBCAST

Proper network configuration is key to support
reliable streaming for live webcasts.

FACILITIES REQUIREMENTS
« TCP port 80, 443, 1935 (non-proxied) allowed out from Recorder to Internet.

« For HD streaming: Minimum 10 Mbps upload / 10 Mbps* download
dedicated bandwidth for each Mediasite Recorder used.

« For SD streaming: Minimum 5 Mbps upload / 5 Mbps* download
dedicated bandwidth for each Mediasite Recorder used.

*Subject to change based on project specifications



Typography Examples

Print

Contents

BOOST ENGAGEMENT IN THE CLASSROOM & BEYOND ....3

« Engagementina Post-PandemicWorld. ............. ... ... .. ... 4
« Both Students and TeachersLove Video. .....................oit.. 5
« Engaging Learners Wherever They Are..............ccoiiiiiiiiaann. 6
o: Barder-Free: Engagement. .« i it s s B s s R RS 74
5 WAYS TO ENGAGE USINGMEDIASITE. ................. 8
1) Help Students Measure Their Own Progress with Quizzing........... 9
« 2) Give Instructors Real-Time Feedback on Class Comprehension . .. ... 10
« 3) Facilitate Commenting and Discussions . ....................oo.... 1"
« 4) Make it Easy to Ask and Answer Questions . ....................... 12
5) Enable Students to ActivelyLearn . .......... ..., 13
SEE MEDIASITE ENGAGEMENTINACTION ............... 14

Engaging Learners
Wherever They Are

During the pandemic, educators had to rethink their teaching strategies to
quickly adjust and adapt course content to an e-learning model. They've
adopted a lot of best practices along the way, aided by technology that helped
them seamlessly connect with and engage students online.

Without the typical visual cues they were accustomed to in classroom settings
(a show of hands, nodding heads, puzzled faces) they quickly adjusted to new
methods of digital engagement.

Mediasite made it easy. We continue to develop new features to help engage
learners—in the classroom and beyond. Mediasite replicates and augments the
classroom by:

TRADITIONAL EXPERIENCE MEDIASITE ENGAGEMENT
“Raise your hand if..." Polls

“This is an important concept” Annotations
“See me after if..." / Office Hours Q&A

On the fly quiz / Self assessment Quizzing

Attendance / Sign-in sheet Analytics



Typography Examples

Lists

Schedule a call to learn how Mediasite Events

Automated capture from any room 7
makes it easy to:

Stream from and to any device Live stream, simulated live, or a hybrid approach
Any format: Expo Halls, Poster Sessions, and more
Reliably scale from 1 or 10,000 viewers
Expand reach and maximize revenue
Mitigate embarrassing technical difficulties

Robust audience engagement & analytics

Ensure a smooth virtual event experience



Typography Examples

Grids

Video Recording & Live Streaming

Capture & share anytime, anywhere

Polls, Quizzing and Q&A

Let your viewers engage & interact with
you — and each other

Video Recording &
Live Streaming

Video
Management

Video Management

Manage your videos securely in a robust,
searchable video portal

Mediasite Video Cloud

Scale your video deployment easily in the

Virtual Meetings

Add value to conference calls

Virtual Conferences & Events

Keep the show going with a white-glove

cloud virtual & hybrid event platform
Accessibility Engagement Virtual Events &
& Captioning Tools Meetings

©

Moderated Q&A

Description of Q&A feature, allowing
students can ask questions from within
the player. Questions go to Moderation
area of live video and/or emailed to
professor.

©

Annotations

Description of annotations feature. In-line
comment within the video. Can be
moderated, or not. Can be available to
anyone watching the presentation or not.
Very flexible. Can include links — good for

Services &
Integrations

©

Polls

Description of Polling feature. Embed
polls within video content. Use Mediasite
internal polling, or integrate Survey
Monkey, etc. See results in Mediasite to
gauge student sentiment

©

Commenting

Description of commenting features. Add
comments below presentation. Comments
are visible to other people. Reply and
interact. Can be moderated or not, turned
on or off, deleted, etc.

©

Quizzing

Description of in-video quizzing feature.
Create and embed quizzes within video
presentation. Publish scores back to LMS
grade book. 3 types: study guide,
assessment, and scored.

©

Playlists

Description of playlists feature. Allows
people to create their own miniature
content sections. Students can organize a
playlist based on what they need to focus
on.



Typography Examples

Trust Builders

66 We've been using Mediasite for the past

) 15 years....it took us less than a week to
¢ NEOMED . : .
4 pivot to virtual.
24 24/7 Live Millions of Users : I] 35MM Hours
g Support R Around the Globe i Viewed Annually

28\ 2477 Live 600+ Events 15 Years of
Q Support R Streamed Annually Live Streaming

>



Typography Examples

Cards

Use Case

Give students the rich media
experience they crave — without
disrupting teaching style.

9

Training

-

Use Case

Transform learning into an active,
memorable experience.

Configuration



Typography Examples

Charts

Features Package A Package B Package C

Feature Name 25 25 25
Feature Name

Feature Name

Feature Category

Feature Name X
Feature Name X
Feature Name X
Feature Name X
Package A Package B Package C

GET STARTED » GET STARTED » GET STARTED »



Typography Examples

CTA

See it in action with a live demo.

Get in touch for a customized quote

| s m s Rep %
. 608.441.6700 &4 events@sonicfoundry.com A mediasite.com/events
(+1) 608-443-1600

mediasite.com/events

mediasiteevents




Textures / Patterns

Dot Matrix

Patterns composed of dots play off the Mediasite brand mark. Dots should be arranged in grids oriented so that 4 dots arranged
at 45 degrees from one another evoke the brand mark. Halftone patterns oriented vertically typically reflect this style.

Light Array Halftone Map

Download Pattern .Al » Download World Map .Al »

Download Europe Map .PSD »



https://sonicfoundry100.sharepoint.com/:u:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Environment/2018_07_ENVIRON_OEB_KL/Source/2018_05_ENVIRON_Mediasite-Studio-Background_15x8_KL.ai?csf=1&web=1&e=vLdFxE
https://sonicfoundry100.sharepoint.com/:u:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Website/Approved%20Designs/GUI/HOME_Halftone-World-Map-GreyBlue.ai?csf=1&web=1&e=hc1S6C
https://sonicfoundry100.sharepoint.com/:i:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/MSX/MSX19%20European%20Summit/2019_01_MSX19-European-Summit_Program_KL/Links/Europe-map-halftone.psd?csf=1&web=1&e=z2w059

lconography

Icons

Icons are simple, line-art graphics used to make lists or groups of
content easier to scan and understand quickly. They add meaning
to text — they do not stand alone.

Ep Live Stream & Record Video [][][] Gain Insight & Measure Usage
Capture & share anytime, anywhere Analytics put data at your fingertips
@ Add Value to Conference Calls Maximize Your Implementation
Capture multiple streams Professional Services to reach our
goals

E] Manage Videos Securely
Video content management &> Host Virtual Events

White-glove virtual events platform

Color

In most cases, icons should be blue

Line

Icons should maintain consistent line widths when scaled. Width is roughly
equal to the weight of body copy text.

Background

Orange icons can be used on white background, or backgrounds #f9f9f9
or lighter. White icons should be used on colored backgrounds and
background darker than #f9f9f9.

Size
* Icons should be between 20 x 20px — 60 x 60px on web.

* Offline icon sizes may vary based on the size of the execution. A general
rule of thumb is to make it within 1-2x the size of the X-height of the text
it accompanies.

Download Icon Files »



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Website/Website%20Icons?csf=1&web=1&e=sYaEgr

lllustrated Icons

Style

Cards contain illustrated icons. These icons are used when more
emphasis is needed. They are larger and more colorful than line-art
icons. lllustrated icons should not be used for lists or groups of more
than 6 items.

Education Enterprise Health Events
Engage a ‘ "‘fw[“t,;‘ terate oost ty with Geners Hl‘ E iLL’)‘w“ ’, )w :', o
|GG Business Health Events

Color

In most cases, icon lines should be #C7C8C6. Any color fills should
draw from the accent palette.

Line

Icons should maintain consistent line widths when scaled. Width is
roughly equal to the weight of 2x body copy text.

Background

lllustrated icons can be used on white background, or backgrounds
#fOf9f9 or lighter. Reversed out illustrated icons should be used on
colored backgrounds and background darker than #f9f9f9. In reversed
out illustrated icons the color fills should multiply the background color.

Size
* Icons should be between 110px — 200px on web.

» Offline illustrated icon sizes may vary based on the size of the
execution. A general rule of thumb is to make it within 4-6x the
size of the X-height of the text it accompanies.

Download Files »



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Website/Website%20Icons/Illustrated%20Icons?csf=1&web=1&e=vFZu0r

lllustrations

Samples and specs for illustrations
used in graphics and infographics

- How DellTV
mediasite m Built a Global

$ EBOOK

15 Ways your Hybrid & Virtual - Cpmmunlty
Events Can Thrive in 2021 & i with Video
Beyond e

* Brand

Hi {Firstname},

Content building affinity with
recipient by describing the
problem they're facing and
demonstrating we understand
the challenges they face and
can offer as the solution.

»
4

Record with Zoom Integrate via Mediasite Stream on Demand



Infographics

ac
-

mediasiteevents

+/ Sound Chack
V/ Video Quality
+/ Connection Speed

&
-

AV

® A secure Mediasite
portal acts as a virtual
conference center.

® There are playlists for
each track and
interactive engagement
features like live chat,
polls and speaker Q&A.

="

gy @ Attendees can watch and
interact from anywhere in
the world, on any device.

‘& :& %

@ Speakers present from anywhere in the world via

a video conferencing feed.

@ Before going live, each speaker connects with
a Mediasite Events technician in a ‘Virtual
Speaker Ready Room!

@ The Mediasite Events technician handles all
the technical aspects throughout the entire
presentation to ensure a smooth experience.

P Adapting to the Virtual Classroom

mediasite

Zoom . GaoMeeting

vebex O Poycom r -

v STREAMING VIDI

WEB CONFERENCE

WHATITIS

with inte tive

WHAT IT IS

5Sibly by any
number of viewers

BEST FOR

« Lectures

« Office Hou « Micro-content
« 11 Collabor « Flipped classroom
. ssions « Quizzing

« Analytics

« Video Library

The flipped classroom concept, blending on-demand
content

vith real-time discussion, has never been

vant than it is today. If conferencing systems
are your virtual, real-time classrooms, on-demand
streaming video is your textbook.

more rel

What It Looks Like
@ ?

Pre-recorded lectures

in Mediasite via LMS

B
w

.“l 4 H
i

WHAT IT IS

A familiar, central

access point for all

virtual learning tools

BEST FOR
Empowering
to learn where t

feel most comfortable

“l don't use the
virtual classroom to
deliver content, | use
it to discuss content.”

— Roberto Dona, Professot, X'an

J80t0ng-Liverpool Universay

Virtual Learning Never Sleeps

media:

) Global video use is skyrocketing

L0% wonieore

_A_ P —

1,7005scHooLs

USE MEDIASITE EVERY DAY

) Since COVID-19, Mediasite video

has increased

208* 647 136

fhore quizes  more comments  more annotations.

) What's driving this b
rapid growth?

# VIRTUAL
. LEARNING

B s o

&

"
= gl

vidoos. It incredible whot the power of video
on dofor your ciassroom.

) Mediasite is an essenti
tool for virtual learning

163.2 MM

INTHEPASTTWO YEARS.. g
27 MM mins @
ofvicko viewed

g 4538 s

THAT'S THE TIME IT TAKES TO.

2] ] L4

MEDIASITE GIVES SCHOOLS A MASSIVE OPPORTUNITY.
O CREATE BETTER LEARNING OUTCOMES.

it

88* 2x: 91*
sdeTn ot naaly nagomsoponion 3 amarons

Mediasite makes virtual learning easy...
FOR STUDENTS, INSTRUCTORS, ADMINISTRATORS AND LT




Brand Collateral

Stationary PowerPoint Templates

Letterhead Fonts
Mediasite Letterhead Please ensure the following fonts are installed on your machine:
Letterhead Footer Gilroy — Regular and Medium

Proxima Nova — Regular, ltalics, Bold, Bold ltalics

Business Cards Slide Design

American * Always make use of an existing template or deck before creating a new one.

* Aim for simplicity, clarity, and a clean, airy design. Embrace whitespace — it
helps viewers absorb and retain information.

Business Card Horizontal Color

European
P * Avoid complex or dark background colors, patterns, or images.

Business Card European Horizontal Color

* Limit amount of text per screen to a single thought, and avoid writing out full

Business Card European Guidelines T

* Make use of custom and stock photography libraries.

Download PPT Templates »
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Video Best Practices

BE THOUGHTFUL OF YOUR
ONLINE AUDIENCE

. Use your presentation and on-camera
presence as an opportunity to speak
directly to your online audience.

+ To best connect with your online viewers,
speak directly to the webcam. Resist the
urge to read from another screen.

+ Refrain from making inside jokes with other

presenters. If your audience isn'tin on it,
they will feel disconnected.

'WEAR APPROPRIATE CLOTHING
AND ACCESSORIES

« Wear solid colors. Medium shades, pastels
or off-white works well for shirts and
blouses.

+ Avoid tight pin stripes, busy patterns or very
dark suits.

+ Don't wear shiny, loud or distracting jewelry
or scarves.

POSITION YOURSELF SO THE
CAMERA SEES YOU

Avoid distracting backgrounds. Find a clean
space where the focus will be on you, not
the room you're in.

+ Remaining stationary behind a podium/
table is encouraged.

Focus up your shot so that you are
centered and take up the majority of the
screen.

Avoid excessive movement like swaying.
One technique is to point one foot forward
and put your weight on that foot, leaning
toward the microphone.

Don't second-guess the camera. Act as if
you are always on screen.

mediasite.com | engage@sonicfoundry.com | 608.4431600
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Creating quality, engaging videos is easier than you think. As you teach,
work and communicate remotely in this new video-first world, consider
these best practices to ensure a seamless experience for your viewers.

MICROPHONE TIPS

+ Before your presentation, test your audio
levels by speaking into the microphone.
Make sure you are speaking at your usual
voice level.

Make sure you speak clearly.

‘When possible, use a hard-wired
microphone and don't rely on just your
computer audio. If you're using a wireless
microphone:

— Place it on your lapel, outside of clothing
and away from jewelry.

— Try to keep it directly under your mouth
and not too far to the left or to the right.

- Do not fumble with your microphone
when it is on.

— Make sure your phone is completely
tumned off as it may interfere with the
sound system.

— Remember to turn your microphone on
before the start of the presentation and
off at the end.

KEEP IN MIND WHAT YOU SHOW ON THE
SCREEN IS WHAT WILL BE STREAMED TO
'YOUR ONLINE AUDIENCE

PowerPoint, software demo, video or
content from other devices (whiteboard,
document camera, etc).

Mediasite will automatically record any
digital content while you present.

« For best results set your laptop screen
resolution to 1280 x 720.

&
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Product Specs

Mediasite Customer Care Plans

Mediasite New Release and Hotfix Downloads: o o
e insiall ation services
Online Case Submission, Support Updates and Status Tracking o o
Searchable Knowledge Base, Mediasite Release Notes, Documentation and Technical Planners o (/]
Mediasite U Video Tutorials (] o
Customer Care Contract Details and Status [ o
Unlimited Online Support Cases and Technical Phone Support During Standard Business Hours o o
Support Case Prioritization Over Non-Customer Care Clients o o
Emergency 2417 Phone Support: Availahie through the LS. office, excluding Decemher 24, 25, 31 and January o [
Rocorder Advanced Exchange: I 4 recorde [k ippud Lo you overnighl 50 sl you
operatonal a5 soon as ble. For customers outside of ent units are sent via International Prior o [
and ¢ port and cust
Enhanced Support Case Prioritization Over Standard Customer Care Clients o
Dedicated Email Support for Urgent Issues: Rece ve your own dedicated emal acdress to get exped ted supoo °
urgent iss s
Proactive Notification of Mediasite Upgrades, Features and Updates o (/]
:J‘p?'v:.fe Planwing Assistanc th a Customer ¢ &nd plan for your selt-na o PN
Mediasite Video Cloud Upgrades: Remote upgrades of Mediasite Video Clou ° °
dow,
call to review your Mediasite Vioeo Piattorm, Recorcers

provide guidence on your Medissite video capture o
Annual Mediasite Roadmap Review: One-hour a Sonic Founcry Executive to rev °
wocoming product roadmap,
Meodiasite U, Virtual Boot Camp: Erjoy 11 N Mediosite U, Virual Bool Camp. Grisl for new s P

Mudivsile Auminisiraloes or greal for keepi Kills up-lo-dle

Mediasite Video Platform Upgrades*: Up to four remote upgrac

f-hosted Me

upgrades must be n the same vers| 721,721t [
add-on
cture changes.
te Video Platform Migr: Oplional
i Application (o v Jion
OnSite Mediasite Professional Services: ¢ aptional
w =dc-on

mediasite.com | 608.443.1600
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Mediasite Quick Start Package

GO VIRTUAL WITH MEDIASITE

Fast-track your virtual environment with our discounted quick-start packages.

Virtual Quick Start Package
MEDIASITE VIDEO CLOUD
D

1,000 hours of content free

Mediasite Video Cloud scal

quickly to accommodate your new viewership and
storage needs, allowing you to quickly create your own enterprise or campus video
library. It's the most automated and secure system for creating, publishing, searching
and managing all your video.

MY MEDIASITE WITH EASY-TO-USE PERSONAL CAPTURE
unlimited
Create great looking videos, screencasts and slideshows, wherever you are

in a snap. From demos and video training to flipped classes, lectures and

assignments, everything you need is in one simple-to-use tool

+ Users have the flexibility and freedom 1o take control of their own content

+ Administrators complement room capture with “anywhere” capture — without
sacrificing security or manageability

Organizations reap the leaming and training benefits of user-generated content

and viewer engagement
+ Plus, an enhanced Ul allows for easy sharing and embedding of videos

Hardware Quick Start Package
MEDIASITE RL MINI RECORDER

with live licen:

e
The plug-and-play Mediasite RL Mini makes it easy and affordable to equip smaller
teaching and learning spaces, or rooms without built in AV sourcs
video capture. Simply mount the RL Mini anywhere, connect your camera and
content source, and you're ready to schedule recordings. Mediasite RL Mini's

capture-to-publish workflows guarantee you never miss a teaching, training or

, with automated

learning moment

MEDIASITE VIDEO CLOUD
up to 1,000 hours of
Mediasite Video Cloud scales quickly to accommodate your new viewership and

storage needs, allowing you to quickly create your own enterprise of campus video

t free

library. It's the most automated and secure system for creating, publishing, searching
and managing all your video.

MY MEDIASITE WITH EASY-TO-USE PERSONAL CAPTURE

5 licenses

Al content is immediately published to your Mediasite Video Platform or Mediasite
Video Cloud, providing everything you need to manage, secure, share, search and
track your video.

mediasite.com | engagefisonicioundry.com | 608.4431600

medid.éite'
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Mediasite Recording & Upload Solutions

Software & Services AR eENaNe
Included with Mediasite annual license

Mediasite Mosaic - Screencasts VideoOn  Annual license
Easy-to-use personal capture software for anyone ~ + Dual-video Demand

to record screencasts & video content from their ~ * Using laptop/computer webcam & mic MEDIASITE SOLUTIONS
laptop or computer Learner

Mediasite Mosaic Pro + Mosaic features PLUS podium & VideoOn  Annual license Engagement S H M . H

Fully automated classroom capture designed to Scisduiingeupeo Demand tra teg I es to GX I m I Ze

work on classroom PCs

RTMP(s) - Live single stream video from third-  Live Video  Included in all the Engagement

Configurable ingest of third-party live streams using paitvlhaidwarcioisofivare BedSSielicenses

the RTMP protocol or the secure variant RTMPS Robust Capture .
Anaiytcs L8 Power of Your Video

OneDrive & Teams Integration - Meeting recordings Video On Included in all M :

Automated integration to capture all videos saved  + Audio, screen share, and participant emene | Ml e

webcams Mediasite provides the strategic roadmap your team

)
s
- e o
Eelfglicceiciediideciattanscrptilss Y ]ed|OS|te needs to turn your rapidly-expanding video library
into a searchable hub of valuable content.

in a Microsoft OneDrive folder, including Teams
video recordings

Zoom In(egration Meeting recordings and webinars Video On Included in all
Automated integration to capture il videos + Audio, screen share, and participant Demand  Mediasite licenses | Q Let's design an efficient, full-scale solution custom fit
nded

corded from a Z 1 bi webcams ization'’
recorded from a Zoom meeting or webinar to your organization's budget, structure, and goals.

Using recorded video & transcript files

Devices & Appliances
Mediasite annual licensing purchased separately CAPTURE STREAM LICENSING

]
Platform

Mediasite Recorder + Screencasts Live+On  License included v
Room-integrated video & content recording for + Video + slides Demand with appliance
automated, day-to-day capture in « Dual-video
AV-ight learning & training spaces + Using HDMI video, audio & content . i

sources 30 Years of : []l] 35 Million Hours

Video Expertise :0 Viewed Annually

Mediasite Pro Recorder - Upto 4 video/content sources (max. 3 Live+On  License included e

HD videos) Demand with appliance

Room-integrated, multi-source recording &
streaming for automated, high-volume capture
of any video & content in lecture halls, training
facilities & classrooms

+ Using any Pro-AV video, audio &
content sources

Mediasite Mobile Recorder + Up to 4 video/content sources (max. 3 Live +On  License included ! Ir « nient stra . i solutions@mediasite.com & +1-608-443-1600
Go-anywhere, broadcast-quality video recording & 1P Videos) Demand patilappliance
streaming for any event, webcast, or conference

+ Using any Pro-AV video, audio &
content sources

o <mediasite
mediasite.com | 608.443.1600 by sonicfoundry Download Template »
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mediasite mediasite
BATTLECARD

Mediasite Video Platform

WORKSHEET

Top Things to Consider When
Deve|opiﬁg a COmpUS COﬂtIﬂUIty P|Oﬂ Video is vital and your customers

want more of it.

t's ime to scize the O

rtunky o Inform, engage
As the rapid spread of COVID-19 continues, campuses are

and even iInspre with video! Medasite makes =

rushing to update emergency plans and preparing for the ABOUT MEDIASITE o securely manage
worst. While the scope of the pandemic is still unknown, For nearly two decades, everything from eamings calls and corparate events
they are trying to meet the challenge of keeping classes thousands of schools, %o training slons and v ferences
running during the realities of travel bans, quarantines and businesses and healthcare

y have

eo Mediasite solves common communication problems with one robust video solution

s globs
ted Mediasite »

countries on lock-down.

ture, management and
streaming solutions to even

But what does preparation look like? For many campuses
video is a key component for keeping classes going even

duri dated ial dist H the playing field for learning "Owr team locks wnified,
anda ; g El
uring mandated social distancing % cohesive messaging. e Video
We've developed this worksheet as the definitive resource on unlocking the We're not ol on the £ i comeal reponto « Lo om mce s bovd
for your video continuity planning. SINULEE e I same page. hat. th
£33 -use and scalable
solutions backed by 5-star ch media. Ho mabicn in Mediaite Video Cloud or manag
2 5 i o your oW s 7 Mediasite Vicwo Platiorm
Campus Continuity Plan customer support y

ties worldwide are turning to online lectures as part of their

void the spread of the mediasite.com

“We have too mony
technology options. It’s Medizate Jon
608.443.1600 expensive, ond valueble Medasite Join o1l
information gets lost i

between systems.”

engage@sonicfoundry.com

They're using Mediasite 1o

Minimize the impact of absences and closures by allowing faculty to

record lectures from home with My Mediasile and create dynamic
vith Med

ng infrie

technck

dready have. Join

tartly

web-conlerence recordings iasite Join

manages al the imporarnt dis 1 uringy Tase mestings

Build and ac repository of online, on-demand educational

Uiy can be avielibie for 1

materials 1o ¢ n their homes as well as in response

to mandated ial distancing

Stream courses i China for qus tined students

“When people retive,
leave, or chonge roles, MyMediasite
institutional knowledg

goes with them."

Read on to learn what you need to consider to successfully keep classes

going with streaming
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Collateral Examples

My Videos

|

Considerations for

Moving to the Cloud

mediasite

Ebook

1) What are the benefits of
moving to the cloud versus
hosting my own video server?

The big benefit is you don't have to deal with running your own servers or
handling infrastructure onsite anymore. We work with a lot of large educational
institutions, event managers and health care organizations. It's becoming
increasingly challenging for them to find and retain the level of in-house
expertise needed to manage their networks, firewalls, security, etc

There's a misconception that putting your video in the cloud is just storage, like
DropBox or OneDrive. That's true, but it’s much more than that. It's also about
scaling with your network and providing big benefit to your users. With everyone
simultaneously accessing video content right now, going off-site can help to
ease server demand and ensure a good user experience.

My Vidoos

9) What's involved in moving our

data to the cloud?

There are basically three ways that this can be accomplished: starting fresh on a new

cloud server, a quick export/import, or a full migration.

START FRESH

Some customers like to start with
a new cloud site leaving their own
data on their existing Mediasite
servers

EXPORT/IMPORT

Ifyou aren't interested in migrating
all of your videos, settings and
analytics, you can simply export your
desired videos and our team can
quickly import them into your new
Mediasite Cloud.

FULL MIGRATION

The most popular option is to
migrate everything. For this option,
we will work with you to obtain a
copy of your existing Mediasite
database and video files. Once
they have been transferred to
our data center, everything will
be migrated into your new site.
The only difference that users will
experience s faster, more reliable
and higher quality access to your
videos.

10) How much help will you
provide me with migrating to
the cloud?

We work with companies of all types and sizes with varying privacy and
security standards and a wide range of global locations. This gives us
insight into what works best for each scenario. Our professional services
organization will work with your IT department to determine the best

approach based on your data and your security and privacy needs.

The key thing is that we want you to be successful with your video initiatives.
We will work with you to take every step necessary to ensure your migration
is a success.

To learn how you can transition to the cloud seamlessly and

securely, schedule an appointment with us today. SCHEDULE YOUR

FREE 30 MINUTE
DEMO TODAY!

Download Template »

5) What about the security of our

data once it's no longer under = —
our direct control? Is my content —

secure in the cloud? s

Security and privacy are of utmost concer to any organization. We keep
data extremely secure and follow strict policies to ensure only the proper IT -
technicians have access to your videos.

Your data, once transferred to the cloud, will have the same set of security

functions you currently have. With Mediasite's cloud you also can offer, or

restrict, access to your content on a case-by-case basis. You might choose to

make certain data available to anyone with a password. In other cases, you might

provide only a certain number of people with the ability to access data.

The proper tools and functionality are all there. You just need to make sure

you're thinking about security and building it into how, and who, can access your

data. It's as simple as locking your car doors or your house.
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adidhss Y mediasite
EBINAI mediasite

2021 is the Year of Hybrid Events: = EBOO! . > Level up

ORI SO RIS 15 Ways your Hybrid & Virtual : your video strategy

“%m Events Can Thrive in 2021 & ~ with Mediasite Cloud
Beyond

Join us live Hi Ashley,

Explore the evolution of
lecture capture and why, in a
world full or trends, it never

Hi {Flrstname}, As anew school year becomes a reality, it's time to take stock of your technology.

If you need to streamline the creation, coordination, and distribution of all the
video content your university plans on creating over the next school year, we can
help.

Content building affinity with
recipient by describing the
problem they're facing and
demonstrating we understand
Why it's worth your time the challenges they face and

goes out of style.

We're offering an incredible introductory rate on our Mediasite Cloud package
— try our Cloud bundle for a year with no ongoing commitment.
« Learn why simply hitting record adds SO much value to students can offer as the solution.

« Get expert guidance on how to leverage video analytics to personalize
and enhance a course

Why offer this deal? We know how much Mediasite has helped colleges and
universities like yours to streamline their video content strategy — and it's a

« See what interactivity tools can do for student engagement resource we don't want to keep to ourselves.

+ Hear the latest research on how video lectures for active and micro Get the {content} »

learning promotes better collaboration

To learn more about what'’s included in this offer, take a look here — or click

Who should attend below to receive your customized quote.

« Job role, job role and job role at organization type

« Job role xyz who face specific challenge lorem ipsum ad sit dolor

Register Now » . )
. In this {content} you IIlearn We'd love for your institution to take advantage of this deal.
* Specific actionable items the download talks about and why you need to
read it to learn this important thing
© Specific question this resource answers and why it matters Best,
PRESENTED BY <
* Another specific actionable items the download talks about and why you
8 Pfese":e”j‘a;";;ﬂsmame need to read it to learn this important thing Rob Lipps
resenter Job Title
‘s a i Y * Another specific question this resource answers Executive Vice President
: o ) Mediasite

PresenterName Lastname

[ -} :
& Presenter Job Title Read Now or Save for Later »

Brief presenter bio d irroleis any why they e super
duper awesome at being job,

Mediasite by Sonic Foundry Inc.

Mediasite by Sonic Foundry Inc.

Unsubscribe Manage preferences
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Title Goes Here &
Can Be Two Lines Section Header

Our Vision

Intuitive solutions that empower anyone

Optional section header descriptor to share anything, from anywhere, in any environment.

Presenter Name, Presenter Title SILE S
“mediasite

- _ This is a slide headline Total Enterprise Video Solution
This is a slide

With an imcge * This is slide body content 7 & e

Create Enhance Deliver

* There might be a few bullet points
o n the Ieft * And maybe some sub-bullet points
il sl smet iz} * Though it’s always best to keep content short
tempus convallis quis
+  Aclectus. Quisque velit nisi, = Y, )
pretium ut lacinia in, elementum id > - J
enim. Manage Analyze Support
This is an optional callout box for a CTA or key takeaway
“mediasite “mediasite “mediasite
O . .
This is a slide with a table This is a slide with a screenshot
Column Header ’ Column Header ‘ Column Header
Cell text goes here Cell text goes here Cell text goes here

Cell text goes here

Questions?

presentername@email.com

~mediasite
ey

»mediasite


https://sonicfoundry100.sharepoint.com/:p:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/PPT%20Templates/2022%20PTT%20Templates/2022_PPT_Mediasite-Template_102121.pptx?d=w3febea9b56f64f1e945c43bcc57b857f&csf=1&web=1&e=dYZ4kw

Collateral Examples Website

medicsite == : e cowwamonen
PRODUCT  SOLUTIONS ¥ RESOURCES«  PRIGHG Q . medro:slt'e — 3 mediasite PROGUCT  SOLUTIONS +  RESOURCES

MEDIASITE SERVICES

Support & strategic
guidance for
success in video

USE CASES

Welcome to the future of Use Case Page Title

conferences and events

s s

Headline goes here and speaks to
benefit of use case

Get the most out of your video
investment

N ox 2

it L s = ¢
X T i I

ot oy uicky — but confienty, t = )]
- g
N E e ¢ <=

Services to Support Your Video Strategy < & vy #*

- ul

Benefits headline goes here
Professional Services Event Services Everything You Need for Impactful Events
Getan expert by your side s you Our event pros alleiate the stress

v Key point goes here and may be

Expo Homs Engagement Soonon long enough to wrap to tw
Reach your new Take your live, in-person events virtual :
communication goals faster almost overnight CeTIONALCTALRaC

sobstion for nanging

@ ull of training videos,

From Mediaste U, the onine lea i
« > Key point goes here and may be
two lines

webinars ant

See how trining services can help »

> Key point goes here

Your Complete Online Event Partner

Why {Stakeholders A} Why {Stakeholders B} love
love Mediasite Mediasite

/Mm ), Expand your reach with live
“ ok e (or simulated live) streaming

Learn more about our options »

TOOLKIT Defintve Guice o Onine Evarns

Stream your event

@ (©] @

Moderated Q&A Polls Quizzing

Give your attendees
engaging content

Learn more about our events services »

©}

Annotations
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- OLC INNOVATE 2022 o0

National Webcasting Sponsor Elevate your ()
video content for
the next school year

LEARN MORE

@
e
. @
mediasite
Mediasite Video Plattorm is cverything you need to:

Redefine the Classroom :
Switch to

media

Virtual learning
made easy

affordable

jasite’s
With Mediastie :
campus-wide video

Boost stu

st | e Tion
; 1 andh petent

arit
chizvement

dent ue

~ack
ul and +oach

I
WO " 02} 03 y o ) : P of Snow amylitne

INTEGRATES WITH

@GoToMeeting zoom p«poly

]
Cisco

Just Add Join

Not every meeting goes as you planned...Sometimes it's better.
Wouldn’t it be great if you could share it?

B A NETCy
o Capture amy

LEARN HOW
TO MIGRATE »

el
o-_,TL'.I_J\'»_".Il-I'IF..L:' AD
e

of 2507

interaction

©lifesize ] pexip[

The Definitive Guide to
Virtual Meetings

Automatically capture content from your training room, huddle room or classroom.
Add the power of smart content sharing and video management with Mediasite’s

award-winning platform. Check out Mediasite Join to see how you can extend the
reach and power of your unified communications investment. LEARN MORE AT BOOTH #302

Virtual Meetings

or mediasite.com/education

mediasite.com/join mediG.SiteJO|n




Web Elements

Buttons

There are two main types of buttons: process buttons and action
buttons. Usage guidelines are outlined below.

Process Buttons

Process buttons should be used to initiate a process, such as logging in or
completing a form.

* Primary Process Buttons are solid Cobalt Blue
* Secondary Process Buttons are transparent with a Cobalt Blue outline

NORMAL HOVER CLICKED DISABLED
NORMAL HOVER CLICKED DISABLED

Every website is a full representation of the brand and should be in exact
alignment with the other brand websites. Opening it up to individual
preferences or interpretation diminishes and harms the brand.

Action Buttons

Action buttons should be used to trigger an immediate action that happens
once the button is pressed — such as downloading a file or playing a

video. The icon helps visually clarify the action (e.g. play button when a video
will be launched, download icon when a file will download, etc.)

e Action buttons are solid Cobalt Blue

* An Orange action button may be used as needed on static designs, such
as banner ads. Orange action buttons should not be used on the website.

) ICON NORMAL ) ICONHOVER P> ICON CLICKED p> ICON DISABLED

p> ICONNORMAL ]



Web Elements

Buttons

There are two main types of buttons: process buttons and action
buttons. Usage guidelines are outlined below.

Styles

Exact design specs for each button state shown below are included in the GUI
design specs available here: https://xd.adobe.com/spec/3b9193cc-6803-4261-
4807-0054f7bb0cb6-4da0/

NORMAL HOVER CLICKED

NORMAL HOVER CLICKED DISABLED

NORMAL HOVER CLICKED DISABLED

Every website is a full representation of the brand and should be in exact
alignment with the other brand websites. Opening it up to individual
preferences or interpretation diminishes and harms the brand.

Template

Buttons should be built in HTML/CSS wherever possible. When an image-
based button is required, such as on static banner ads, a template is available
for download here: Web Button Template
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Web Elements

Forms

Forms are inspired by Google's Material Design framework:
https://material.io/design/components/text-fields.html#

Exact design specs for each form field and state shown below are included
in the GUI design specs available here.

Field States

Forms should be as short and simple as possible and use a few fields as

necessary. Interaction should be applied to provide feedback and prompts to

gracefully move the user through the form.

* Error states should always include plainly-written helper text explaining
why the entry is unacceptable.

F N d Nai
F N d Na
Field Name
o Typing
Field Name Field Name
I | , -
Required Field Name* Required Field Name

Selection Menus

Making section

Field Name

Select an option
Option 1
Option 2

Option 3

Changing a section

Field Name

Select an option

Option 1

Option 2

Option 3

Search Field

Q|

Long Selection Menu

Field Name

Q Typ r“-:]'


https://material.io/design/components/text-fields.html

Web Elements

Icons

Icons are simple, line-art graphics used to make lists or groups of content
easier to scan and understand quickly. They add meaning to text — they

do not stand alone.

Boost student achievement
and retention

Create engaging and personalized classes

that let students learn at their own pace.

Capture anywhere, anytime

facu

Show up and teach

Mediasite’s automated capture gives your

Online Resources

Style

Color

In most cases, icons should be orange to accompany text set in a subhead,
h2, h4, or h5 style.

Line

Icons should maintain consistent line widths when scaled. Width is roughly
equal to the weight of body copy text.

Background

Orange icons can be used on white background, or backgrounds #fOf9f9 or
lighter. White icons should be used on colored backgrounds and background
darker than #fOfof9.

Size

* Icons should be between 16x16px — 40x40px on web.
» Offline icon sizes may vary based on the size of the execution. A general

rule of thumb is to make it within 1-2x the size of the X-height of the text it
accompanies.

Files

Download Icons



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Website/Website%20Icons?csf=1&web=1&e=t3PWz7

Web Elements

Cards

Exact design specs for each form field and state shown below are
included in the GUI design specs available here:
https://xd.adobe.com/spec/3b9193cc-6803-4261-4807-0054f7bb0Ocb6-
4da0/

Portal Cards

Portal cards are used as navigation to take users to a subset of content.
They include an icon and title, and may include a short descriptor of up to
60 characters.

For example, on the Mediasite.com homepage each vertical has a card
which points to content related directly to that vertical.

Education Enterprise

Engage a video-literate Boos!

Events
Discov t true

turnkey

generation

Similarly, on the community.mediasite.com page, each forum has a card.

Content Capture Content B s Latest
& Creation Management Product Releases
Integrations Playback Publishing b

& Permissions

Cards contain illustrated icons. are These icons are used when more
emphasis is needed. They are larger and more colorful than line-art icons.
[llustrated icons should not be used for lists or groups of more than 6 items.


https://xd.adobe.com/spec/3b9193cc-6803-4261-4807-0054f7bb0cb6-4da0/

Web Elements

Style Content Cards

Color Content cards are used to tout pieces of content (e.g. blog posts, webinars,

and downloads).
In most cases, icon lines should be #C7C8C6. Any color fills should draw

* Web-based written content like blog posts, press releases, and media
from the accent palette.

coverage uses a text-only Content Card.

Line * Multimedia or downloadable content like webinars, e-books, and toolkits

incorporate an image.
Icons should maintain consistent line widths when scaled. Width is

roughly equal to the weight of 2x body copy text.

EVENT STREAMING

Background Resource Title Goes Here and
Illustrated icons can be used on white background, or backgrounds MOy Be Several Words Long
#fOf9f9 or lighter. Reversed out illustrated icons should be used on

colored backgrounds and background darker than #f9f9f9. In reversed DOWNLOAD REPORT >

out illustrated icons the color fills should multiply the background color.

(]
Size
EVENT STREAMING

* Icons should be between 110px — 200px on web. How e Crecteia

Cohesive Lecture
Capture Program: One
College's Journey

WATCH WEBINAR -

* Offline illustrated icon sizes may vary based on the size of the execution.
A general rule of thumb is to make it within 4-6x the size of the X-height
of the text it accompanies.




Devices

Style

Product screenshots are used frequently in brand communications.
Screenshots should be displayed within the appropriate device shell. While
older brand communications used photo realistic devices, all communications
should now use the white, minimalistic device illustration shells.

Template Usage

There are 6 types of device templates. Use the appropriate template with
intention. Avoid rearranging or resizing devices in the composite
templates. Usage guidelines are outlined below.

Template Usage

* Use the browser shell by default when showing software screenshots.

* Use the Mobile, Laptop, and Laptop + Mobile shells with intention,
when the device(s) is relevant.

* Use no frame if only a cropped portion of the interface is shown.
* Use no frame when the animation is not depicting software.

* Shells have two styles: Light and Dark. Use the appropriate shell to
provide the best contrast on the background.

Download Device Shell .PSDs »



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Website/Native%20Graphic%20Files/Devices?csf=1&web=1&e=KOrXtB

Devices

Product Screenshots

The following templates can be used to mock up sample product screens within the device shells.

COMPARATIVE DATA SETS

M

Editor Mosaic

Download Template » Download Template »

Premier Player

Download Template »

COMPARATIVE DATA SETS

AU



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/Mediasite/Mediasite%20Images/Editor%20Template?csf=1&web=1&e=nxZu53
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/Mediasite/Mediasite%20Images/Mosaic%20Template?csf=1&web=1&e=SLIQMB
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/Mediasite/Mediasite%20Images/Premier%20Player%20Template?csf=1&web=1&e=rPYcL9

Devices

Use multiple devices to show cross-platform compatibility

Add Media

meaia

What would you like to add?

| want to upload a file from my
device

" Playing N o Geom?tw Quiz

10:16 ‘

Finding the Area of a Right Triangle

212 Views Consider the three points A(-2, 1), B(2,3), and C{3,1)
al Findthelength of each side of riangle ABC.
b) Verify that the tiangle isa right triangle, and
Comments find its area.

M)

e o m—

@ training mediasite.com

*mediasite

My Presentations

73 o

<




Devices

Combine photography with Ul to illustrate product in use in a live setting




Devices

Layer devices and Ul elements over meaningful imagery that helps tell
a story




Photography

Sourcing

Original imagery is preferred when possible to bring authenticity to
brand communications. However, there are often situations for which
no existing brand photography is available and custom photography
is not feasible within time and/or budget. In these cases, we rely on
stock imagery to tell our story.

Composition

Imagery should be clean, simple, and uncluttered. This is often
achieved by:

* Visual white space — Avoid busy, complex images. Look for
compositions with visual white space around the primary subject.

* Depth of field — A shallow depth of field places primary subject in
clear focus, while blurring background details. This helps photos
feel clean, clear, and uncluttered.

» Contrast / Saturation — Avoid extremes in contrast and
saturation. Images should be evenly exposed and represent
realistic lighting and color appearance. Aim for a happy medium;
not too flat and monochromatic, nor too severe or punchy.

A notable exception to this is Mediasite Events imagery. Event-
based imagery may be higher contrast and saturation to evoke
the realistic drama and lighting of live events.

Color Palette

Imagery should complement the color palette. This can happen in two ways:

1- Largely monochromatic images that feature a prominent splash of Cobalt
or Orange from the Base palette

#004c97 #ed8b00
100/53/2/16 0/51/100/0
PMS 2945 C PMS 144 C

#f8c592 #f8e38b
PMS 155 U PMS 1205 C

#e76c48 #8fd7c2
PMS 1665 U PMS 337 U




Photography

Attributes

Believable: Photos should depict real-life situations that could have happened. A women with earbuds in streaming a video on the metro: yes.
Five business people in eerily-coordinated suits enthusiastically joining in on a group high five: not so much.

Natural: Real people aren't emojis: they don't burst into tears or grow International: Our customers are scattered all over the world and our
hearts for eyes at the slightest impulse. Look for photos that look marketing materials should reflect this. Classrooms, office buildings,
natural, not staged. Models should look like and dress like real people, hospitals, public transit, and coffee shops all may look different from
and their facial expressions and body posture should match. Shots country to country and culture to culture. We should be intentional to
should look candid — eye contact with the camera is acceptable, but seek out a mix of location-ambiguous imagery, and imagery that

should be used with scrutiny to ensure a natural feel is maintained. shows our global footprint.




Image Libraries

Corporate Images » Education Images » Events Images »

iStock

by Getty Images



https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Corporate?csf=1&web=1&e=2HVdXY
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Education?csf=1&web=1&e=LQ7jK0
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Events?csf=1&web=1&e=USjKpI
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Misc?csf=1&web=1&e=mxtuFU
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Health?csf=1&web=1&e=emjawj
https://sonicfoundry100.sharepoint.com/:f:/r/sites/marketing365/Shared%20Documents/2010-%202020/Creative/Photos/_2018%20Stock%20Photos/Devices%20in%20Hands?csf=1&web=1&e=WUzfsK

Co-branding

What is cobranding?

Cobranding is a strategic agreement between partner brands to work
together to achieve a desired goal.

Why cobrand?

Establish or increase consumer preference.

Generate loyalty and brand differentiation.

Enter new markets.

Promote new products/new application of existing products.
Engage the customer and drive relevance at multiple touch points.

Key Principles

DO present Mediasite as the dominant/lead brand (whenever
possible). The Mediasite logo should be clearly displayed and
given prominence.

DO leverage Mediasite brand guidelines; create a partnership
environment where Mediasite's brand feels organic to the
experience.

Certain partnerships are unique and necessitate further
consultation from marketing.

Key Principles

®
®

®

DO give the Mediasite logo prominence on a page.

DO always maintain the required clear space around the
logo. (See Brand Design > Logo)

DO use the full color logo on a white background whenever
possible.

DO ensure both logos are the same size.
DO NOT use the logo more than once on a single page or screen.

DO NOT use black and white versions unless the full color logo is
not an option.

DO NOT use the logo as part of a sentence within a block of copy.



Co-branding

Brand Dominance

Brand dominance means one partner will have the lead presence,
often emphasizing their visual system in marketing communications.

Brand dominance is determined during partnership negotiations and
is influenced by factors such as financial and/or resource contribution,
which partner is granting access to customers and maintaining that
relationship, or which partner will host the experience.

Create dominance by:

1. Placing the dominant partner logo in the most visible and valuable
space (e.g. Above the fold on a website, or at lower right on an
advertisement).

2. When partner logos are shown in proximity, place the dominant
brand on the left.

Cobranding Approach Based on Dominance

Mediasite Dominant

Mediasite dominance is when Mediasite most heavily influences the
communication experience. This is when Mediasite is driving the customer
experience or if our resources are most depended upon. Mediasite dominant
experiences rely heavily on the Mediasite visual system for look and feel.

Partner Dominant Cobranding

Partner dominance is when the partner brand heavily influences the
communication experience. As a result, the Partner brand is featured more,
and the design is geared towards their visual system. While the execution will
be driven by the partner brand’s visual system, it’s critical that we protect and
appropriately display the Mediasite logo.

Other Partnerships

Not all partnerships have clear brand dominance. It is important that you
maintain as many of the Mediasite visual components as possible.



Co-branding

Brand Dominance
Logo

Our partners always use this guide when following logo guidelines:

Logo Guidelines and Clear Space

DO give the Mediasite logo a place of prominence on a page.

® DO NOT place the logo more than once on a single page or screen.

DO always maintain the required clear space around the logo.
® DO NOT use the logo as part of a sentence within a block of copy.

DO use black and white versions only where the full color logo is
not an option.

Logo Placement

The placement of logos communicates brand dominance. The dominant
brand is always on the left or on top, subordinate/partner logo is always
on the right or on the bottom. Maintain the proper clear space around
each logo.

Follow these rules when using the Mediasite and partner logos
together:

DO default to the full color logo on a white background
whenever possible.

DO make the two logos the same size.

DO always follow the logo guidance rules regardless
of brand dominance.



mediasite



